
Fair Trade:

Definition: Fair trade is a social movement and market-based approach that aims to help
producers in developing countries achieve better trading conditions. It emphasizes fair wages,
safe working conditions, environmental sustainability, and community development. Fair trade
products often carry a certification mark to indicate that they meet specific standards.

Outsourcing:

Definition: Outsourcing is a business practice where a company contracts out certain tasks or
functions to external service providers instead of handling them in-house. This can include tasks
such as manufacturing, customer support, IT services, or other non-core functions. Outsourcing
is often done to reduce costs, access specialized skills, and focus on core business activities.

Rationalization:

Definition: Rationalization in a business context refers to the process of restructuring or
reorganizing operations, resources, or systems to make them more efficient, cost-effective, or in
line with a company's strategic goals. It may involve eliminating redundancies, streamlining
processes, or making other adjustments to improve overall efficiency.

Absolute Advantage:

Definition: Absolute advantage is an economic theory introduced by economist Adam Smith. It
refers to a situation in which a country, individual, or business can produce a good or service at
a lower absolute cost (using fewer resources) than another entity. This concept is a basis for
international trade theory.

Competitive Advantage:

Definition: Competitive advantage refers to the unique qualities, resources, or capabilities that
enable a business or entity to outperform its competitors. It can be achieved through various
means, such as cost leadership, differentiation of products or services, innovation, effective
marketing, or a combination of these factors.

Competitive:

Definition: Competitive, in a general sense, refers to the nature of rivalry or competition within a
market or industry. Businesses or entities operating in competitive environments strive to gain
advantages over others to succeed.



In summary:

Fair Trade focuses on ethical and socially responsible trading practices.
Outsourcing involves contracting out certain tasks to external service providers.
Rationalization is the restructuring of operations for efficiency and goal alignment.
Absolute Advantage is the ability to produce goods or services more efficiently than others.
Competitive Advantage is the unique advantage that allows a business to outperform its
competitors.
Competitive refers to the nature of rivalry or competition within a market or industry.


