-FOR-PROFIT
MARKETING AND
GLOBAL
MARKETING




Not-for-Profit Marketing

« Definition of Not-for-Profit Organizations

* Not-for-profit organizations, often referred to as nonprofits, are
entities whose primary goal is not generating profits but serving
a specific mission or cause.

 (Characteristics and Features

* Not-for-profit organizations exhibit distinct characteristics,
including tax-exempt status, reliance on donations and grants,
and a focus on social impact.




Not-for-Profit Marketing

‘Marketing Strateqgies for Not-for-Profits

* Nonprofits utilize marketing to raise awareness, attract
donors, and engage with their target audiences effectively.
*Fundraising and Awareness Campaigns

* Fundraising campaigns and awareness initiatives are core
components of not-for-profit marketing, helping
organizations advance their missions.




Marketing in For-Profit vs.
Not-for-Profit Organizations

For-profit organizations, Fthe primary purpose of marketing is to
generate(fro It and revenue. The success of these businesses is
measured by their ability to sell products or services to customers at a
price higher than the cost of production. Here's an example:

m Example: A For-Profit Organization (e.qg., Apple)

* Apple's marketing efforts focus on selling consumer electronics,
such as iPhones, MacBooks, and iPads, to maximize sales and
revenue. Their marketing strategies include advertlsmgt;_, product
![ﬂuncheﬁ, tand creating brand loyalty to gain a competitive edge in

e market.




m |n not-for-profit organizations, the primary goal of marketing is to
advance their mission or cause. While not-for-profits may offer
services or products, the emphasis is on promoting their mission and
values to attract donors, volunteers, and supporters. Here's an
example:

m Example: A Not-for-Profit Organization (e.q., The American Red
Cross)

 The American Red Cross conducts marketing campaigns to raise
awareness about the importance of blood donation, disaster relief,
and community support. Their primary aim is to encourage people to
donate blood or contribute to their cause, rather than making a profit.




Government Organizations

‘How Government Organizations Market Goods and
Services
« Government agencies employ marketing
strategies to promote public services,
programs, and policies to citizens.

*The Role of Marketing in the Public Sector
* Marketing plays a crucial role in the public
sector by informing and engaging citizens, as
well as supporting policy implementation.



Global vs. Domestic Marketing

Domestic marketing focuses primarily on a single market,
typically your home country. Conversely, global marketing
broadens the target to include customers around the world,
requiring an understanding of their unique differences.

Global marketing involves planning, producing, placing and
promoting a business products and services in the worldwide
market.



GLOBAL MARKETING

Understanding the Global Market

* The global market encompasses consumers,
businesses, and nations worldwide, offering vast
opportunities and challenges for businesses.

« Ethnocultural, Linguistic, and Geographical Factors

* Ethnocultural diversity, language variations, and
geographical considerations must be carefully
navigated in the global market.




Cultural Variation

Ethnocultural diversity means a variety of ethnic and cultural
groups in a society

« Considerations for Entering Global Markets

 Adapting to local customs, values, and preferences is
critical for success when entering global markets.

e Cultural Variations in Consumer Preferences

« Understanding how cultural variations impact consumer
preferences and buying behavior in different regions.




Language Barriers

*Overcoming Language Barriers
« Language differences can create communication
challenges in global marketing; strategies for
overcoming these barriers.
*Importance of Multilingual Marketing
* The importance of multilingual marketing in reaching
diverse global audiences and fostering understanding.




Logistics and Delivery

*The Challenge of Delivering to Distant Markets
* Managing the logistical complexities of delivering products to
distant global markets.
Strategies for Efficient Global Logistics
 Strategies for optimizing global logistics, including distribution
networks and supply chain management.




Information Technology

* Impact of Information Technology in Global Marketing

* Technology's role in transforming global marketing,
enabling new communication channels and online
sales.

 E-mail, Online Sales, and Promotions

* Specific examples of how information technology is
leveraged for global marketing, including email
campaigns and online promotions.




Innovative Marketing Strategies

« Developing Innovative Strategies for New Foreign Markets

* The need for innovative marketing strategies when entering
foreign markets to stand out and succeed.

Read notes on innovative strategies




