
AIDA Model in Advertising

Examples of Attention, Interest, 
Desire, and Action



What is the AIDA Model?

• The AIDA model describes the steps consumers 
go through before making a purchase:

• - Attention: Grab the audience's attention.

• - Interest: Keep their interest with engaging 
content.

• - Desire. Create a strong desire for the product or 
service.

• - Action: Encourage the audience to take action 
(e.g., buy, sign up).



Attention: Coca-Cola

• Coca-Cola's holiday campaigns use vibrant 
colors, joyful imagery, and catchy slogans like 
'Taste the Feeling' to instantly capture 
attention. Iconic branding ensures visibility.

• Additional Strategy: Asking Questions

• Questions like 'Do you want flawless skin in 7 
days?' or 'Are you ready for a change?' can 
instantly grab attention by sparking curiosity 
or addressing a need.



Interest: Nike

• Nike keeps interest alive by telling stories of 
athletes, showcasing inspirational videos, and 
using motivational slogans like 'Just Do It.' 
They engage audiences emotionally.

• Additional Strategy: Emotional Appeals and 
Stories

• Examples:

• - 'Meet Sarah, who transformed her fitness in 
3 months.'

• - 'Imagine waking up to the sound of waves on 
a secluded beach.'

• Stories and vivid imagery engage audiences 
and keep them interested.



Desire: Apple

• Apple creates desire by focusing on sleek 
designs, innovative features, and exclusivity. 
Their ads highlight the lifestyle benefits of 
owning their products, making them 
aspirational.

• Additional Strategy: Emotional Connection

• Examples:

• - 'Imagine fitting into your favorite jeans again 
and feeling confident.'

• - 'Switch to eco-friendly detergent and protect 
your loved ones and the planet.'

• Highlighting emotional benefits builds a strong 
desire for the product.



Action: Amazon

• Amazon encourages immediate action with clear 
call-to-action buttons, one-click purchase 
options, and limited-time deals. Ads focus on 
convenience and urgency.

• Additional Strategy: Clear and Urgent 
Calls-to-Action

• Examples:

• - 'Sign up today for your first month free.'

• - 'Book your dream vacation now and save 20%.'

• - 'Visit your nearest showroom for a test 
drive.'

• Clarity and urgency encourage immediate 
action.



Summary of AIDA Examples

• - Attention: Coca-Cola - Eye-catching branding and questions 
to spark curiosity.

• - Interest: Nike - Inspirational storytelling and emotional 
appeals.

• - Desire: Apple - Creating aspiration through emotional 
connection.

• - Action: Amazon - Easy call-to-action with urgency and clarity.

• The AIDA model ensures a structured and effective 
advertising approach.


