The rhetorical triangle, also known as the Aristotelian triangle or the rhetorical triangle
of communication, is a conceptual framework used to understand the elements
involved in effective communication, particularly in persuasive or rhetorical situations.
This model was first introduced by Aristotle and has been widely used in
communication and rhetoric studies to analyze and create persuasive messages. The

three main components of the rhetorical triangle are ethos, pathos, and logos.

Ethos: Ethos refers to the ethical
appeal or credibility of the speaker
or communicator. It involves
establishing the speaker's
authority, expertise,
trustworthiness, and credibility on

the subject being discussed. The

PATHOS L0GOS

(EMOTIONS AND FEELINGS ) (LOGIC AND REASON ) aUdIence IS more |Ike|y to be

persuaded by someone they

perceive as knowledgeable,

honest, and reliable. Ethos can be
established through the speaker's background, qualifications, reputation, and tone of

voice.

Pathos: Pathos focuses on appealing to the emotions and feelings of the
audience. This involves using language and content that evokes strong emotional
responses, such as empathy, sympathy, anger, joy, or sadness. By connecting with the
audience's emotions, communicators can create a stronger bond and make their
message more memorable and persuasive. Effective use of pathos can make the

audience more receptive to the argument being presented.
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Logos: Logos refers to the logical appeal of an argument. It involves presenting
well-structured and reasoned arguments, facts, evidence, and logical reasoning
to support the main message. This component is about using clear and rational

arguments that can be logically followed by the audience. Logos appeals to the

audience's intellect and their ability to critically evaluate information.

When these three components are effectively combined, they create a balanced and
persuasive communication strategy. An effective communicator will tailor their use of
ethos, pathos, and logos based on the context, audience, and purpose of their
message. For instance, in a formal academic paper, logos may be emphasized,

whereas, in a motivational speech, pathos could play a more significant role.

It's important to note that the effectiveness of communication relies on finding the right
balance among ethos, pathos, and logos, as well as considering the context and the
characteristics of the target audience. This rhetorical framework helps speakers and
writers develop messages that can resonate with their audience, build credibility, and

achieve their communication goals.

Ethos, Pathos and Logos: An Example

Imagine a politician giving a speech about climate change and the need for urgent
action. Here's how the rhetorical triangle elements might be applied:

Ethos:

The politician begins by introducing themselves as a seasoned environmental
advocate who has been working on sustainability policies for many years. They
mention their experience in drafting legislation, attending international climate
conferences, and collaborating with renowned scientists. By establishing their

credibility and expertise in the field, they aim to gain the audience's trust and attention.
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Pathos:

The politician shares emotional anecdotes about communities affected by
extreme weather events caused by climate change. They describe families losing their
homes to floods, farmers facing droughts and crop failures, and children suffering from
air pollution-related health issues. Through these emotional stories, the politician aims
to evoke empathy and concern from the audience, connecting them emotionally to the
issue.

Logos:

The politician presents a series of well-researched statistics, scientific studies,
and data projections that illustrate the severity of the climate crisis. They explain how
greenhouse gas emissions are increasing global temperatures, causing sea levels to
rise, and impacting ecosystems. They also provide a step-by-step plan for transitioning
to renewable energy sources and implementing sustainable practices. By using logic
and evidence, the politician aims to persuade the audience of the urgency and

necessity of their proposed solutions.

In this example, the politician strategically employs all three components of the
rhetorical triangle:

Ethos: By showcasing their experience and credentials in environmental advocacy, the
politician establishes their credibility as a knowledgeable speaker on the topic.
Pathos: Through emotional stories of individuals affected by climate change, the
politician taps into the audience's emotions, making the issue more relatable and
compelling.

Logos: By presenting scientific evidence and a clear plan for action, the politician
appeals to the audience's logical reasoning, providing a rationale for their proposed
solutions.

By effectively balancing ethos, pathos, and logos, the politician aims to engage the
audience, build trust, evoke empathy, and convince them to support their call for action

on climate change.
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