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Royal Legion



Image © Taylor James. Click the image to see the full size ad 

Following the First World War, the poppy became a symbol of the war dead in Britain and Commonwealth countries - because the bright red flower was one of the only plants to grow on some of the worst battlefields. The Royal British Legion adopted it in 1921 to help it raise funds for war veterans, and the tradition of wearing one on the 11th November (the anniversary of the end of the war) began. The buying and wearing of poppies remains central to British life and culture, but last year, The Legion felt the campaign needed an extra push. So it joined forces with creative production studio Taylor James to create the 2012 Poppy Appeal advertising campaign.

A CGI & photography-integrated production, Taylor James created three print ads to feature in underground and railway stations around London to raise awareness for Remembrance Day. To reinforce the message that everyone in UK society should be wearing a poppy, each ad featured a cut-out poppy revealing several different backdrops from around the capital.
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The message behind this print ad might not be immediately obvious, but as soon as we got it we just had to share it with you. The subtle shading and use of colour is what makes this ad pop - just look at the Wi-Fi signal in the coffee cup!

It was created by UK advertising agency Big Communications, with executive creative director Dylan Bogg and creative director Billy Mawhinney. Art direction was taken care of by Ed Bentinck and designers Duncan Bancroft and Simon Dilks.
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07. Master Trap: Casino




This clever little ad has been getting a lot of love and we can see why. It's simple, effective, and funny and those are three things that make print advertising work. With the tag line, "fatal attraction", it works perfectly with the casino and Master Trap affiliation.

Advertising Agency Ogilvy & Mather, based in Bangkok, Thailand took care of the campaign and we think they've done a great job. Creative directors Wisit Lumsiricharoenchoke and Nopadol Srikieatikajohn have already collaborated on a number of successful ads and we think this one for Master Trap is certainly one of their best.
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Quebec Automobile Insurance Society
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Driving safety is a daunting task for any creative agency - it has to provoke a strong and lasting impression with an important message whilst still being creatively sound. This campaign from , an agency based in Canada does all these things and more.

Although a somewhat vintage idea, the seatbelt is used to showcase the important message and incourage young drivers to ensure their own safety. Creative direction and copywriting was overseen by Luc Du Sault and the campaign features a further two ads.
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OndAzul NGO: Sardine




With a tag line of, "Is it what you expect to find in the sea? Neither do the fishes", there's plenty you can work with. Advertising agency Quê based in Brazil went with this strong idea across three print ads.

The photography is exceptional, with the clashing colours and careful shadow work. We especially fell in love with the font used for the hard-hitting slogan - almost childlike, it evokes the innocence of nature and the danger that the sea faces.
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MasterCard Canada: Women's Golf




 Tackling women's sport in advertising can be tricky. If you over-feminise, it can mean the wrath of many but if you don't experiement enough, it could mean a lousy campaign. Thankfully, Mastercard have mastered the subject matter with this clever and cute ad for the Women's golf tournament.

Applying their well known 'priceless' slogan, this campaign was created by Canadian advertising agency MacLaren McCann.  The photo editing and treatment of the colours are what makes this one

Print Advertising:  55 Brilliant Examples 

On Creative Blog at http://www.creativebloq.com/inspiration/print-ads-1233780
