Understanding Marketing Research Tools and Techniques

Specific expectation
-outline the role and importance of marketing research in business
– create an example of a current marketing research tool (e.g., focus group questionnaire, electronic web survey);
 – identify tools, techniques, and information technologies that can be used to interpret consumer and market data (e.g., pie charts, polls, databases)
– describe the use of data mining to gather marketing-related information.
Success criteria
Afte completing this lesson the students will be able to complete the quiz and assessment on the importance of marketing research, tools used in research, data interpretation and data mining. It tests their ability to design a research project, select appropriate methods, and plan the research process.



Question 1: Role of Marketing Research

What is the primary role of marketing research in business?

a) To create new products and services.

b) To understand customer needs, improve products, and make informed decisions.

c) To conduct advertising campaigns.

d) To maximize profits.


Question 2: Electronic Web Surveys

Which of the following best describes an electronic web survey?

a) A tool used to conduct in-person interviews.

b) A method for collecting data online through a set of questions.

c) A traditional paper questionnaire.

d) An analysis of customer demographics.

Question 3: Tools for Interpreting Data

Which tool is commonly used to visually represent data in the form of colorful graphics, making it easier to understand?

a) Line chart

b) Pie chart

c) Paragraph

d) Map

Question 4: Data Mining in Marketing

What is the primary purpose of data mining in marketing?

a) To collect data from traditional surveys.

b) To extract meaningful patterns and insights from large datasets.

c) To create web surveys.

d) To conduct in-person interviews.

Question 5: Poll Questions

Which of the following is an example of a poll question?

a) "Explain the reasons for your food preferences."

b) "How often do you exercise?"

c) "Write a detailed review of your favorite book."

d) "What are your long-term career goals?"

Question 6: Database Use

How can a database be useful in a business context?

a) To create web surveys.

b) To store and retrieve data like customer information, product details, and sales records.

c) To conduct market research.

d) To make pie charts.

Question 7: Benefits of Marketing Research

What is one of the benefits of effective marketing research mentioned in the presentation?

a) To keep information disorganized.

b) To ignore customer needs.

c) To make better-informed decisions.

d) To avoid data accuracy.

Question 8: Purpose of Polls

Why are polls conducted?

a) To collect data online.

b) To understand public opinion, gather feedback, and make decisions based on responses.

c) To create new products.

d) To target a specific audience.

Question 9: Role of Pie Charts

What is the main purpose of a pie chart?

a) To measure customer satisfaction.

b) To visually represent data distribution in a simple and understandable way.

c) To conduct electronic web surveys.

d) To store and retrieve data.

Question 10: Data Accuracy

Why is ensuring data accuracy important in marketing research?

a) To create complex surveys.

b) To make the data more confusing.

c) To respect privacy.

d) To make reliable and trustworthy decisions.







                               Assessment: Create a Marketing Research Plan
Success criteria.
This assessment encourages students to apply their knowledge of marketing research by creating a simple research plan. It tests their ability to design a research project, select appropriate methods, and plan the research process.


Instructions for Students:

In this assessment, you will create a basic marketing research plan. You will choose a product/ company, a topic of research, method of data collection and data analysis, create research questions, target market
Example
Imagine you are a marketing researcher for a new ice cream company. Your task is to create a marketing research plan to understand what flavors of ice cream people in your community prefer.

Steps to Follow:

1.Choose a Research Topic:

Choose a specific research topic related to ice cream flavors. For example, "Preference for Ice Cream Flavors Among Residents in Your Town."

2.Methods of Data Collection:

Choose two methods you will use to collect data. Consider methods such as surveys, interviews, taste tests, or online polls.

3.Research Questions:

Develop at least two research questions that will guide your research. For example:
"What are the most popular ice cream flavors among residents in our town?"
"Do people prefer traditional flavors or unique, new flavors?"




4.Sampling:

Explain how you will select a sample of people from your community to participate in your research. Describe the characteristics of your target sample.

5.Data Analysis:

Describe how you will analyze the data you collect. Will you use charts, graphs, or statistics to summarize the findings?


