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	Topic Nonprofit organization and Global Economy

	

	Overall Expectations (Directly from The Ontario Curriculum)

	By the end of this course, students will: • describe the process by which goods and services are exchanged; • explain how marketing influences consumers and competition; • demonstrate an understanding of the importance of marketing research to a business and how information technology can be used to obtain and analyse marketing-related information; • analyse marketing strategies used by organizations in the not-for-profit sector; • compare the factors that influence marketing methods and activities in the global economy.





	Specific Expectations (Directly from The Ontario Curriculum)

	By the end of this course, students will: 

– identify the characteristics and features of not-for-profit organizations; – identify ways in which not-for-profit and government organizations market their goods, services, and events; – compare the purposes of marketing for profit and not-for-profit organizations (e.g., to sell products and lifestyles, to raise funds, to raise awareness about issues).
 Global Marketing By the end of this course, students will: – describe, drawing on computer research, ethnocultural, linguistic, and geographical factors that firms should consider when they enter the global market (e.g., cultural variations in consumer preference and buying behaviour, language barriers, expense of delivery to distant markets); – identify ways in which information technology influences global marketing strategies and techniques (e.g., e-mail, online sales and promotions, logistics); 







	Learning Skills (Where applicable):

	Independent Work – Students self-study before and after class.
Responsibility – Students must complete their homework and classwork before the next class.
Initiative – Students are encouraged to ask questions and participate in class discussions.
Collaboration – Students will work in groups for various activities.




	Learning Goals (What do I want the students to know and/or be able to do?)

	

 Understand the marketing strategies used by organizations in the not-for-profit sector and the factors that influence marketing  activities in the global economy.


	Success Criteria 
(Based on the application, how will I know students have learned what I intended?)
(Recording Devices: anecdotal record, checklist, rating scale, rubric)

	By the end of class:
After completing the case study the students will be able to identify the characteristics of not-for-profit organizations and how the not-for-profit and government organizations market their goods, services, and events.



	Materials and Resources

	
TPT
Marketing Dynamics
AI- Chat GTP






	Lesson Structure and Activities

	Timing 
	Lesson

	~30 minutes


15 minutes

90 minutes











15 minutes





30 minutes




	Review of last lesson



Ice breaker forum

LESSON
· Not for profit Marketing
· Global Marketing
· Selling Products and Lifestyles vs. Raising Funds and Awareness
· Ethnocultural, Linguistic, and Geographical Factors
· Language Barriers
· Culture variations
· Logistic 
· IT


Read from the book examples pf marketing strategies for NPOs




Case study-Peer Evaluation
Assessment As

	Assignments / Homework

	Application question page 118






	Reflections
(What do I need to do to become more effective as a teacher in supporting student learning?)
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	Assessment Strategies

	For Learning
	As Learning
	Of Learning

	Student product:
□ Diagnostic tests		□ Practice quiz
□ Pop quizzes			□ Homework 
□ Class notes			□ Peer feedback
□ Practice questions	□ Practice tests	
Observation:
□ Class discussions		□ Peer feedback
Conversation:
□ Student teacher conferences
□ Small group discussions
	Student product:
□ Learning logs			□ Self-assessment sheet
□Homework				□ Self-analysis sheet
□ Peer-analysis sheet
Observation:
□ Whole class discussions
□ Group discussions
Conversation:
□ Student teacher conferences
□ Small group discussions	□ Pair work
	Student product:
□ Assignments				□ Tests
□ Exam					□ Case studies
[bookmark: _gjdgxs]□ Business report			□Exit card
Observation:
□ Student-led discussion/debate
□ Presentation				□ Performance tasks
Conversation:
□ Student teacher conferences
□ Question and answer session

	Lesson Tools

	Direct Instruction
□ Structured overview
□Lecture
□ Compare & contrast
□ Socratic method
□ Demonstrations
	Indirect Instruction
□ Problem solving
□ Case studies
□ Reading for meaning
□ Inquiry
□ Reflective discussion
□ Writing to inform
□ Concept formation
□ Concept mapping
□ Concept attainment
	Interactive Instruction
□ PowerPoint
□Video clip
□ Debates
□ Role playing
□Brainstorming
□ Peer partner
□ Learning/analysis
□ Discussion
□ Laboratory groups
□ Cooperative learning 
□ Groups
□ Jigsaw
□ Problem solving
□ Conferencing 
	Independent Study
□Essays
□ Computer assisted 
□ instruction
□ Journals
□ Learning logs
□ Reports
□ Learning activity packages
□ Correspondence lessons
□ Learning contracts
□ Homework
□ Research projects
□ Assigned questions
□ Learning centers
	Experiential Learning
□ Field trips 
□ Conducting 
□ Experiments
□ Simulations
□ Games
□ Story telling
□ Focused imaging
□ Field observations
□ Role-playing
□ Model building
□ Surveys
□ Case studies
	Instructional Skills
□Explaining
□Demonstrating
□Questioning
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