Assignment: Marketing Campaign Analysis
Learning goals
This assignment allows students to explore a real-world marketing campaign and understand how different marketing functions work together to achieve success. It encourages critical thinking and analysis while considering various aspects of marketing.

Objective: In this assignment, you will analyze a marketing campaign of your choice, considering the key elements of pricing, sales, storage, branding, and distribution. Your goal is to understand how these aspects are interrelated and contribute to the success of the campaign.
Instructions:
1. Choose a Marketing Campaign: Select a marketing campaign from a company or product that interests you. It could be a recent campaign you've come across or one from the past. Ensure that there's enough information available for analysis.
2. Campaign Overview: Provide an introduction to the chosen campaign. Include details about the company, industry, and the campaign's objectives. Explain why you find this campaign interesting.
3. Pricing Strategy:
· Describe the pricing strategy used in the campaign. Is it value-based pricing, competitive pricing, premium pricing, or another strategy?
· Explain how the pricing strategy aligns with the product or service being promoted.
4. Sales Tactics:
· Discuss the sales tactics employed in the campaign. This may include promotions, discounts, upselling, or online sales channels.
· Analyze how these tactics contributed to the campaign's success.
5. Storage and Inventory Management:
· Investigate how the campaign managed storage and inventory. Were there challenges in maintaining product availability?
· Discuss the impact of efficient inventory management on the campaign.
6. Branding and Marketing Communication:
· Examine how the campaign used branding and marketing communication to create a brand identity.
· Identify key elements of the brand's messaging and how it influenced customer perception.
7. Distribution Strategy:
· Describe the distribution strategy for the campaign. Did it involve online sales, partnerships, retail stores, or other channels?
· Discuss the effectiveness of the chosen distribution methods.
8. Impact on Company's Success:
· Summarize the impact of the marketing campaign on the company's overall success. Include any relevant metrics, such as increased sales, brand recognition, or market share growth.
9. Conclusion:
· Provide a conclusion that summarizes the key findings and the significance of pricing, sales, storage, branding, and distribution in the success of the campaign.
Submission: Submit a written report that covers the above points. You can use additional visuals, such as images or charts, to support your analysis. You can create a hypothetical marketing campaign.
This assignment allows students to explore a real-world marketing campaign and understand how different marketing functions work together to achieve success. It encourages critical thinking and analysis while considering various aspects of marketing.

